Youth statement of demands

We are o group of :glzzﬁepsesi/p;)er:srseured to
young campaigners, aged 14-16. buy, buy, buy when we

spend time online.

We want advertisers to stop following us when we spend time online. We
want online retailers and the UK government to act to protect us and end
surveillance advertising to kids.

Every time we go online we feel pressured fo buy stuff that we don't want us are geﬂing Worse
or need. We're worried about the negative impacts of this excessive — creepy ‘surveillance’

pressure o consume - on young people now - and on future generations. . . :
advertising invades our

privacy and is harming our
mental health.

The tactics used to pressure

tis harming our mental and physical health, invading our privacy,
destroying nature, and contributing to climate change.
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We are being followed around the internet with adverts tailored to us,
based on our personal information. There is no limit to the amount of
adverts we are exposed to online. We believe targeted advertising to
children is manipulative and unethical and we want it to stop.

Many young people we spoke to, said this constant surveillance made
them feel unsate online, likening the experience to having a ‘real

ife stalker’. Others told us it made them teel hopeless and helpless
pecause they couldnt live up to the expectations shown by adverts
online and they can’t make them stop. Lots of the young people
reported feeling pressured to purchase unnecessary items. They told us
it makes them teel anxious that they “won't fit in” it they don’t have the
right stuff, but also guilty when they buy too much.

We don't want to experience this and we don't want other young
people to experience this in the tuture.

We are worried about our
futures. The production

of all of this ‘stuff’ is
causing huge harms to the
environment.



We are worried, angry, and scared about the devastating impacts
that the overuse of resources is having on the planet. It is causing
and, air, and water pollution and the extinction of wildlite. Yet we are
pombarded with messages everyday telling us to buy more.

Young people we spoke to told us they feel powerless over these
impacts to the planet. It causes them great anxiety and they are deeply
concerned about how this will impact their futures.

The boom in online shopping has led to more delivery vehicles on
our roads and to more harmful gases and particles in the air we
breathe.

We are concerned about the impacts on our own health and
wellbeing, the damage it causes to the environment, and the negative
impacts on tuture generations.

Young people we spoke to told us that they are particularly worried
about how children are affected by air pollution as they are more
vulnerable to its harmtul impacts. They also told us they feel powerless
fo change it.

Online retailers and the UK
government - you have

the power to stop the toxic
pressure on us to buy when
we spend time online,
starting today. We know
that these changes are
possible. On behalf of the
hundreds of young people
who we’ve spoken to, we
urge you to help make these
changes a reality. We can’t
wait to see a healthier and
more sustainable future.



Online retailers we want you
to:

Stop using surveillance advertising to under 18°s
and marketing/advertising tactics that encourage
impulse purchasing (e.g. Buy Now Get Next Day).
This would:

e Protect precious resources from being over-
used, reducing the devastating harms this
Ccauses 10 nature.

e Protect young peoples” mental health —
reducing their teelings of anxiety or isolation if
they can't buy the latest things and stop them
feeling pressured to buy things they don't want
or need.

e|mprove the physical health of young people
by protecting them from the harmtul impacts of
air pollution from unnecessary vehicles on the
folele}

UK government we want you
to:

Ban surveillance advertising to under 18's. This
would:

eReduce the pressure placed on children across
the UK to buy impulse purchase items that they
don’t want or need.

eReduce young people’s exposure to the
emotional manipulation and stereotypes used
by adverts to make children believe that they
need products to fit in, be liked, or look a certain
way.

e Help prevent the anxiety, depression, self-narm
and eafing disorders or body dysmorphia that
young people are experiencing.




Find out more about why
we’re asking retailers to
stop following us, and
watch our film:
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https://www.globalactionplan.org.uk/stop

