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About you 

Global Action Plan is looking for someone who’s passionate about engaging a variety of audiences on 
different sustainability issues across social media.  

You might not have worked in social media before, but you are an avid user in your own life and can see 
the potential and benefits of developing genuine relationships and conversations through different 
platforms. You are enthusiastic about engaging with young people, teachers, and others on a range of 
sustainability issues. 

About us 

Global Action Plan is a dynamic charity that is tackling the root cause of environmental breakdown and 
health inequalities.  

We work with young people on new ideas about wellbeing and consumerism; that what makes them 
happier will at the same time be better for the planet. We bring progressive businesses and school 
children together to work on ground-breaking projects that develop leaders of future and have a benefit 
on our environment today.  

How to apply Please complete the application form, then Send your CV (max 2 sides A4) with a 
covering letter (max 1 side A4) saying what you would bring to the role to 
jobs@globalactionplan.org.uk.  

Deadline: 8am 07 June 2021 

Start Date: ASAP 

Salary: £20-25k PA depending on candidate 

Contract type: 6 months, with potential to extend 

Annual holiday & 
benefits (pro rata): 

25 days plus UK public holidays 

2 duvet days / 2 volunteering days 

Hours: Full time (35 hours/week). For the right candidates, we would be open to 
considering part time and job share opportunities.  

Core hours: Monday – Friday, 7 hours/day to include 10am - 3pm 

Work location: Flexible working with the requirement to be able to attend meetings as needed 
at our office - 201 Borough High Street, London SE1 1JA 

https://forms.office.com/Pages/ResponsePage.aspx?id=N6QFUBTp5kiTxKyxXJDpN77CyoZDhHhBjMcW3Mbf1jtUNzdSMzlPM01WQkxUODdBWUxLOTIxQ1JCRi4u
mailto:jobs@globalactionplan.org.uk
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We mobilise government, business, the media and the public to play their part in solving our climate and 
ecological crisis. We draw out the links between health and wellbeing with environmental action to drive 
change at a deeper level. 

We work on air quality and are the people behind Clean Air Day (the UK’s biggest air pollution campaign).  

Through our projects and collaborations, Global Action Plan enables people to see, believe and, crucially, 
act on the insight that what is good for us is good for the planet.  

The role 

Our social media channels are vital in delivering against our organisational and project driven ambitions. 
Across our programmes we have a range of channels reaching out to different audiences including 
young people, teachers, businesses and local authorities. We are looking for someone who can help us to 
shape our messages on each of our channels for the right audiences and help us move from a point of 
broadcasting information to driving conversations.  

You will work to support the Global Action Plan project teams with delivery of social media content, 
speaking with an authentic voice to our different audiences and building relationships with social media 
users.  

You are passionate about social media and understand the complexities and nuances because you are 
an avid user. You are naturally curious, always seeking out best practise, and love to break down barriers 
with new ways of doing things. 

The role includes: 

• Engaging with online users and communities to develop conversations and relationships 
• Working with multiple project teams across the organisation, supporting them to identify shareable content 
• Coordinate the social media calendar for multiple project teams and social streams 
• Make best use of social media tools and platforms 
• Ensuring created content is accessible to a diverse range of audiences 
• Devising social media content and approaches for specific communications campaigns 
• Keeping up to date with social media best practice and developments 
• Respond to ad-hoc requests and any other duties that are within the scope, spirit and purpose of the post 

Key skills and experience 

The successful candidate will: 

• Have confidence using a wide range of social media platforms, including Twitter, Instagram, Facebook, 
YouTube, TikTok and LinkedIn. 

• Be a confident communicator with clear and concise writing skills  
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• Communicate effectively and concisely with specific audiences, particularly including young people, using the 
tone of voice documents for the organisation and projects 

• Be creative and interested in telling stories through different formats including words, picture and video  
• Have the ability to spot social media trends and opportunities 
• Ability to manage data – demonstrating the potential to analyse the impact of a campaign, communicate 

findings and apply learnings  
 

Desirable but not essential: 

• Experience of managing paid and organic social campaigns 
• Experience of editing video for social media 
• Understanding of social media analytics 
• Experience of using social media to support live events 
• Experience of creating design assets for social media 

You will have the following qualities  

• Great relationship management skills, with an ability to build, grow and maintain rapport with people on social 
media. 

• Flexible and adaptive approach, relishing the chance to take on new challenges and quick to respond  
• Strong written and oral communication skills, in order to clearly communicate messages through a range of 

mediums to a range of audiences, including young people and business  
• A self-starter, with a constructive and collaborative approach  
• Be naturally helpful and proactive, you will pride yourself on stepping in where needed across the many GAP 

projects to provide comms support  

You will sit within the marketing and communications team and will work with staff from across the 
organisation. You will report to the Digital Programme and Marketing Manager. 

Is GAP the right fit for you? 

We are looking for someone who will enjoy the dynamic, fast paced and mission driven culture at GAP. We 
take great care to bring in people who reflect our values and who will thrive here.  

Value What this looks like What we look for 

We challenge 
the norm 

Radical change is needed. We dare to think 
big and re-imagine how we live and work to 
bring about real shifts in behaviour and tackle 
systemic issues not symptoms. 

Creativity and passion for tackling big hairy 
environmental and societal issues. Ability to 
think big. 

We get stuff 
done 

We work hard to have a real impact in 
everything we do. We aren’t happy with talk, 
we want action, today. 

Self-starters who are excited to propose their 
own direction and priorities - not just receive 
them. 
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GAP is a fantastic employer with beyond average annual leave, maternity/paternity entitlements, 
responsibility for change-making projects from day one, and the potential for progression within the 
organisation to take on additional opportunities to create impact. 

If this all sounds exciting and sounds like you, we’d love to hear from you. We are looking for someone 
who will enjoy the fun and purpose of GAP.  

We welcome applications from everyone. We particularly welcome applications from people from a BAME 
background or those who are Deaf or disabled. If you wish to discuss reasonable adjustments for this role 
please indicate this with your application and we will be in touch with you. 

 

We share 
openly 

We are honest, straight talking and open. 
Whether data, ideas, projects or tools we seek 
to share and collaborate for bigger impact. 

People who can see and share their 
weaknesses as well as their strengths. People 
who don’t hide behind others or jargon. An 
openness to alternative ideas and points of 
view. 

We look out for 
each other 

We care about the planet and also the people 
who live on it. We have fun on our mission and 
make sure that no one gets left behind along 
the way. 

People who walk the talk in their personal and 
work lives. Relationship builders with great 
networks they can draw on for support and 
ideas. 
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