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About Global Action Plan
Global Action Plan is the UK’s leading environmental behaviour change charity. 
Since 1993 we’ve helped businesses, schools, and communities have a positive 
impact on our environment. Global Action Plan consistently achieves signifi cant 
environmental and fi nancial savings by empowering people to take action on energy, 
waste, water and transport. We are the only organisation in the UK with programmes 
endorsed by the United Nations Environment Programme.

Over the last two years Global Action Plan has been running Climate Squad 
in partnership with Bank of America and vinspired. Climate Squad provides 
volunteering opportunities to young people aged 16 to 25, enabling them to cut 
carbon, gain skills and work with their local communities to create a sustainable 
future.

In the fi rst initiative of its kind, Climate Squad invited volunteers to describe their 
vision for a sustainable UK in 2020. 400 young people answered and we asked 
a further 1,053 for their views. Together, these young people have created the 
Greenprint to 2020.

    

 

* All fi gures, unless otherwise stated, are from YouGov Plc.  Total sample size was 1053 UK 16-24 year olds. Fieldwork was 
undertaken between 13th - 17th January 2011.  The survey was carried out online. The fi gures have been weighted and are 
representative of all UK adults aged 16-24. Copies of the research are available from Global Action Plan.  

 I � n’t � � k y� ng peop�  w� t �  � a	  
  �  
 � e adults �  � ci�  � r fate � ym� e. 

 Climate Squad volunteer

         Th
  � p� t shows � at � e Climate Squad � aLL y � e �  � e m� ey �  
se� � g � t a v
 � n �  a low c� b�  futu� . Y� ng peop�  � e key play� s �  mak� g su�  
� 
  v
 � n � co� s a � al
 y. Br
 a� ’s low c� b�  ec� o�  wiLL  n� d a m� si	  � jec� �  
�  skiLL s � d � day’s y� ng peop�  � e �  po�  pos
 � n �  grab hold �  � em.

Gregory Barker MP, Minister of State for Energy and Climate Change
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The 2020 Challenge
People are feeling the stresses caused by growing environmental pressures. 
High energy, fuel and growing commodity prices are making it harder for households 
to make ends meet. Businesses face tightening environmental legislation and 
increased expectations about ethical standards. Young people need to learn new 
skills that will help them fl ourish in a very different and challenging economy.

Change is inevitable. It will require new technology, legislation, behaviours and 
thinking. There will be winners and losers. People and communities that adapt and 
shift rapidly will ultimately thrive.

Global Action Plan exists to ease the transition towards a more sustainable future.   
We provide direct and tangible help to people, communities and businesses. 
We offer a bedrock of independent, solid and realistic guidance that people can trust.  
We recognise the seriousness of the agenda but approach it positively and creatively.

We believe that a sustainable future is something that we should embrace. The path 
to this future is not always going to be easy, but the destination will make the change 
worthwhile. We will help young people fi nd the opportunities along the way. 

Young people should be central to the journey towards sustainability. Science tells us 
that we must cut carbon dioxide emissions by 80% by 2050. Legislation is in place to 
help turn this aspiration into reality.  

Most of those who have set these targets will not be around to experience this 
fundamental shift in our economic base, but there is a whole young generation who 
will live with the consequences. Young people have a fundamental right to understand 
the changes that will be thrust upon them, to take practical action to smooth the 
transition and to help shape the future.  

This is why we have helped young people to create their Greenprint to 2020: Young 
people’s vision of a sustainable future. We believe that they have created something 
compelling, positive and desirable. This document sets out their vision. Turning it into 
reality will require the support and expertise of business and government.   

Young people have posed a challenge, and put their hand up to do their bit. We 
are now calling on business and government to work with them to come up with 
innovative solutions to these challenges.

Trewin Restorick
CEO, Global Action Plan 
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Y� ng peop� ’s � sp� se*:
• 89% stated that they would like to see people living more sustainably.

• 72% want retailers to stock only products that meet high environmental standards.

• 84% would like homes to utilise natural resources such as rainwater.

• 61% of respondents would like to see policies in place to curb global population growth.
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Ho�  � d L� e
In 2020:
People live in homes that are built to the highest environmental standards, many of 

which will generate their own energy. Environmental design is fl ourishing with roof 

gardens a common sight in cities and towns. Most homes collect and reuse rainwater.  

Smart technology enables people to understand the environmental impact of their 

homes, and gives them the ability to remotely control the way their home operates. 

Increasingly, retailers only stock products that meet high environmental and ethical 

standards. At the same time, unsustainable choices are increasingly costly and 

marginalised. Aspirations and values have shifted: sustainable living is now seen as 

the glamorous choice. Environmental knowledge is a powerful tool driving consumer 

decision making.  

People choose to do the right thing for the environment and are incentivised by 

rewards for reuse, recycling and effi cient energy use. A growing number of people 

are joining together to create strong local community initiatives.    

People lead healthier, more active lives. Healthcare policies support the most 

vulnerable populations. Medicine and drugs are more sustainably produced, the 

importance of maintaining biodiversity to develop new cures is realised, and plant 

and seed banks have been created for the production of preventative medicines.  

A growing number of policies are in place to curb the unsustainable growth of the 

world’s population.  

H
om

e and
 life
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Operation: Bust a Flush 
Young volunteers designed and led this 
project that encourages people to save 
350 litres of water a day, in toilets near 
you! 

Consumer led innovation

Pitch to Switch 
As the next generation of employees and 
consumers, our young volunteers can 
help you get ahead of the competition. 
Teams will develop ideas to improve the 
sustainability of your product, service or 
process, and pitch it to your business or 
community. Green dragons at the ready…

Positive consumer engagement 

Stamp your shop 
Young volunteers decorate shop fl oors 
with temporary messages promoting 
greener actions. Activities could include 
personalising shopping bags so they are 
loved and not dumped.

Some of the ways Global Action Plan helps young people 
take action...

Youth volunteering and community engagement days

Volunteers busy creating a public 
awareness communication

Hippo volunteers talking to London Irish rugby fans
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Opportunities to get interactive

Understanding Insulation – wrap up warm
We have created an EcoInteractive tool to 
help people understand the fi nancial and 
environmental benefi ts of insulating their 
homes. 

H
om

e and
 life

Volunteers installing a Hippo

Our EcoInteractive home display

Ways to get involved... 

Become a Community Partner 
Help get our young people out into your local communities, making a 
difference on the ground. Our range of projects, from one off volunteering 
days through to community leadership projects can benefi t your local 
community. With your support we’ll make a greater difference.  

To fi nd out more, see page 24. 
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Y� ng peop� ’s � sp� se*:
• 80% would like to see a growing interest in science and engineering at  

   schools due to increasing demand for these skills.

• 76% would like people to spend more time volunteering in their local      

   community.

• 66% of people would like to see high carbon taxes that result in companies  

   investing heavily in sustainable development.
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L	 rn
 g � d W� k
In 2020:
People are increasingly working in the green economy, contributing to the growing 

numbers of young people interested in science and engineering. As a result, the UK is 

an international leader in environmental technology, research and science, and at the 

forefront of green innovation and solutions.  

The education system allows young people to take ownership of practical 

environmental initiatives, giving them the skills to truly make a difference.  

Sustainability is embedded in the curriculum giving young people new knowledge 

and skills. Students play a leading role in helping schools operate to the highest 

environmental standards and become focal points within the community.  

Companies are operating more sustainably, with greater consideration given to the 

requirements of local communities and society. A tighter legislative regime requires 

stronger environmental and social practices. There are a growing number of award 

schemes recognising companies that are demonstrating green leadership. 

Companies are providing high quality information to their customers enabling them to 

make well informed decisions.

Practical solutions are being driven at a local level. Local authorities provide services 

that make it easier for people to live sustainably. Companies are increasingly seeking 

to source products as locally as possible. Social enterprises are being created, helping 

communities to become more resilient to environmental change.  

The dynamics of neighbourhoods are changing as more people are working from 

home. People are travelling shorter distances to work giving them more leisure and 

volunteering time in their local area. 

Learning and
 w

ork
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Voice in policy and press  

Climate Squad coaches young people in 

creative reporting and communication, 

helping generate online communities, 

political engagement and press coverage. 

Allowing young people to engage their 

peers and a wider audience in climate 

change learning and debate.

 

Building green skills and getting 

young people in to work

NEET work ready training

Our tailored BTEC accredited training 

and work placements empower those 

volunteers not in employment, education 

or training, increasing their confi dence, 

employability and green skills.

Some of the ways Global Action Plan helps young people 
to take action...

Giving young people a voice in businesses and government

                  Climate change is such a big          
                  issue. I was out of work, 
but wanted to do something to make a 
difference, so I spoke to Global Action Plan. 
They gave me training, new skills and even 
a job. Now I’m helping other young people 
work towards a low carbon future.

Climate Squad Youth Volunteer Coordinator,
Heather Poore, 22

Steering group 

The heart of Climate Squad: a dedicated group of representative young volunteers 

meeting monthly to review the programme and drive it forward.

Climate Squad volunteer Sydney 

Fleming-Gale interviewing Zac Goldsmith 

MP for The Community Channel

Climate Squad steering groupCC
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Attracting and retaining talent in 

your business

Would you like to give your graduate 
training scheme a sustainability slant 
and guarantee you attract the best new 
talent? We can help embed sustainability 
within your business practices and 
ensure young staff realise opportunities 
throughout their working day.

Supporting young entrepreneurs 

Sustainable enterprise development
Our enterprise training allows young 
people to bring their business ideas 
to life with planning, investment and 
management training. Projects have 
ranged from gardening days to setting up 

computer surgeries. 

Student-led capacity building in schools 
and universities
We have 14 years experience engaging, 
training and empowering students to lead 
change in their schools and universities. 
This ranges from training people to 
volunteer in schools to delivering 
workshops in partnership with NUS. 

Meaningful employee engagement 

and volunteering opportunities

Bank of America employees volunteer 

their time to mentor our young 

community leaders. They share their 

knowledge and help young volunteers put 

their community projects in to action.

     The most rewarding aspect  
      was to watch the young people 
grow in confi dence over the two days 
and work really hard to achieve their 
BTEC qualifi cation … I would not hesitate 
to volunteer again and I would highly 
recommend it to everyone.

Employee volunteer mentor after 
Climate Squad leadership training

Ways to get involved... 

Become an Enterprise Partner
Help turn the challenges our young 
people face into opportunities. We 
can help futureproof your: 

organisational challenges;• 
apprenticeship schemes; and• 
graduate programmes.• 

To fi nd out more see page 24. 

Learning and
 w

ork

A volunteer and mentor at a 
training workshop 

Helping SMEs be more energy effi cient
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Y� ng peop� ’s � sp� se*:
• 81% would like the majority of homes to produce their own energy.

• 69% of people liked the idea of appliances not having standby buttons.
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Po� r
In 2020:
Incentive schemes reward people for using energy effi ciently. New technologies have 

been introduced enabling people to understand how much carbon they are producing 

and compelling them to change their behaviour. Energy effi cient design has become 

increasingly important: the age of energy wasting standby buttons, poorly insulated 

buildings, and old fashioned light bulbs is quite literally a dim and distant memory.

The UK’s energy supply has become increasingly diverse with a huge upsurge in 

renewable energy. This has changed the face of urban landscapes with roadsides, 

pavements, roofs and buildings being used to harness energy. Greater international 

cooperation has also transformed the UK energy market. A new smart grid has 

made it feasible for the UK to use energy generated in huge solar plants from sunnier 

countries.

Fossil fuels are becoming a rarity as a transport fuel. Power points for electric 

cars are common throughout towns and cities, and buses run on renewable fuels.  

Experimentation continues to fi nd more environmentally sustainable fuel for planes.  

Different fi nancial mechanisms are being used to drive investment into low carbon 

energy sources. Environmental investments are increasingly common and companies 

are incentivised to invest in sustainable energy because of a high carbon tax.  

P
ow

er
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Meaningful employee engagement 

and volunteering opportunities

Eco-audits  
We provide employee volunteering 
opportunities ranging from working with 
disadvantaged young people to green 
their youth centres to eco-audits of 
football stadiums. We can even get young 
people to help reduce energy use in your 
workplace, providing an energy audit 
and engaging staff through creative and 
effective awareness campaigns. 

Some of the ways Global Action Plan helps young people 
to take action...

Youth volunteering and business engagement 

Operation Blackout 
Volunteers stake out shops and offi ces at night to record who has left their lights on. 
They then present to the businesses potential carbon and fi nancial savings that could 
be achieved. 

The second stage of this project is for the volunteers to help shops and offi ces 
achieve these savings, nurturing their competitive instinct to improve their status on 

the league table.

   Overall, this experience was  
   something that I will never 
forget, one of my most challenging 
things to date…but one that I found 
rewarding and one that I hope I can 
repeat, or something similar in the 
future to benefi t and develop myself as 
well as making a difference.

Employee volunteer mentor after 
Climate Squad leadership training
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Be a part of national awareness 

campaigns

Our Energy Bike has been all over the 
UK to festivals and business events - 
it’s even been on TV. It helps people 
understand how much energy is needed 
to power appliances, including those left 
on standby and newer, more effi cient 
gadgets. 

Consumer led innovation

Pitch to Switch
As the next generation of employees and 
consumers, our young volunteers can 
help you get ahead of the competition 
and be an innovation leader. Teams 
will develop ideas to improve the 
sustainability of your product, service or 
process and pitch it to your business or 
community. Green dragons at the ready…

     A new energy / environment   
    conscious public is coming…
 
Greenprint participant

    I want tax incentives for those  
               who use renewable energies, 
and those who waste energy and 
resources pay the consequences for it.

Greenprint participant

P
ow

er

Climate Squad volunteers with Isle of 

Wight festival goers and our Energy Bike

Volunteer with solar panels

Ways to get involved... 

Be our Headline Partner
We are looking for a partner with 
reach, ambition and shared goals 
when it comes to helping young 
people lead the way. 

To fi nd out more see page 24.
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Y� ng peop� ’s � sp� se*:
• 42% of young people were supportive of the idea of eating less  

   meat and dairy, 20% didn’t know or had no opinion whilst       

   38% disliked the idea.  

• 78% would like more people to grow their own food.

• 46% of people would like GM foods to be more accepted.
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F
 d
In 2020:

People have a greater understanding and appreciation of what goes into their food, 

with a focus on how it is grown, how it looks and tastes, and the energy it requires 

from fi eld to fork. 

Local food initiatives abound, with communities coming together to make the best 

use of available land, including balconies and rooftops. Community gardening has 

helped people focus on growing foods that suit microclimates, and created excitement 

around regional produce and seasonal foods. People feel less inclined to waste food, 

and are passionate about food quality and cooking. 

Organic farming is a mainstream standard and the words “healthy food” describe 

what’s healthy for both people and the planet. Demands for greener options have 

resulted in the redirection of subsidies to lower-carbon foods. Diets have shifted away 

from meat and dairy and increased investment in organic and local production has 

made these choices more affordable.

Internationally, government is working with countries reliant on exports, particularly 

with vulnerable areas such as the rainforests, to help them develop new revenue 

schemes. 

  M� e � bate 
  n� � d �  
 su�  such �  GM f� d, cu� � g air tra	 l 
  em
 s� ns � d mov� g away from � t� si	  � at diets �  aLL  y� ng 
  peop�  � e �  �  tru!  c� v� c" . 

  Trewin Restorick, CEO, Global Action Plan

Food

air tra	 l 
LL  y� ng 
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Be a part of national awareness 

campaigns

Big cook-off
Designed and led by young people, 
teams compete to create delicious meals 
using leftover food. Comprising part of 
a wider waste and recycling campaign 
volunteers can engage local communities 
through serving the meal in schools and 
care homes.

Interactive Fantastic
Using our EcoInteractive displays young 
volunteers educate members of the 
public on the big issues around food, 
helping them make greener choices when 
doing their weekly shop.

Our carbon food scales let people 
compare the footprint of different meats 
— with the help of farmyard animals!

Some of the ways Global Action Plan helps young people 
take action...

     I think it will affect the food   
    that I buy quite a lot, because 
I found out that an average roast dinner 
travels like 49,000 miles to get on your 
plate, so I’m thinking about where things 
are coming from. 

Workshop participant, Fairbridge Kennington

Farmyard animals on the 

carbon scales

Fairbridge team taking 
part in a waste audit

Creative cookery classes using 

leftover ingredients 
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Youth volunteering and community 

engagement days 

Operation: Guerrilla Gardening
Groups of young people plant 
environmental messages in unused 
public spaces for all to see and enjoy the 
produce…

      Volunteering for this was   
      one of the best things I’ve 
      done so far.

BSkyB engineer

Meaningful employee engagement and volunteering opportunities

Global Action Plan also works extensively with schools and housing associations 
across the UK, providing volunteering opportunities for employees and young people. 
Tasks could include developing green spaces such as veggie patches, greenhouses 
and wormeries. These workshops engage students, teachers and residents on how 
they can adapt their lifestyles to save money, carbon and become healthier.

Ways to get involved... 

Be a Philanthropic Partner
Do you want to fund a special 
group of young people through our 
programmes? We can provide you 
with a unique way to contribute 
to your local community of young 
people. 

To fi nd out more see page 24. 

Food

Community collaboration and 

knowledge sharing in action
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Y� ng peop� ’s � sp� se*:
• 87% would like people to cycle and walk more for local travel. 

• 68% liked the idea of spending less time at work and          

   increasingly working from home.  

• 57% of respondents disliked the suggestion of having limits      

   placed on air miles.
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Tra� l
In 2020:
Tax has increased for two car households, which has led to an increase in car sharing 

schemes, pedestrianisation of some streets, and the allocation of cycling lanes as 

more people look for options other than driving.  

Cycling schemes are common place at work and in school, and with rewards for 

walking or cycling, it’s standard for people to walk distances of less than a mile. 

Roads are clearer and air quality is improved, lowering asthma rates. 

People are able to jump on quicker, cleaner, faster trains from their local station thanks 

to the reopening of old stations and easier access routes. With major investments in 

alternative fuels, renewably powered public transport is abundant. 

The census now collates green data on the routes people travel most, helping to direct 

public money to improving public services, extending routes, and trialling trams and 

new forms of transport. Where investments are made in new routes, the impact of 

construction is considered and recycled materials are used. 

 

People are more appreciative of the impact of air travel. Due to a limit on air miles per 

person, people fi nd other ways to commute, travel and holiday. They use technology 

to minimise use of travel for work and have found benefi ts to health and workload in 

doing so. 

          Tה  c� tr� ts � t$ �  � e v
 � n � r volu% � rs c� at"  � d � e Y� Gov � sults � aLL y shows � e 
imp� t� ce �  � e w� k $ ’�  � � g. C� � !  m� e " uca� �  
  n� � d �  � e big steps nec� s� y �  � ach y� ng peop� ’s 
& b
 � us t� gets. Th
  might � clu�  unpopul�  choic�  like capp� g air mi� s, � d � � e � e � e ' ( s �  
 su�  $  add� )  
� r� gh � r tra� � g c� rs�  � d EcoI% � ac� 	  d
 plays.

James Alexander, Head of Youth Volunteering, Global Action Plan

Travel
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Operation: Pump It Up 

Teams of volunteers pump up car tyres to 

the correct pressure saving tonnes of CO2 

and money on fuel costs. This opportunity 

allows volunteers to engage drivers and 

members of their community, sharing 

eco-driving tips.

Over 200 young people have already 

volunteered their time to Pump It Up, 

engaging over 1600 people in car parks 

at sporting events and shopping centres 

helping them save 35 tonnes of CO2e.

Meaningful employee engagement 

and volunteering opportunities

Green Secrets discovery hunt

This is a green alternative to city tours, 

treasure hunts or team building exercises 

– Green Secrets is a great way for people 

to see the sights while discovering new 

eco options available to them around 

the city.

Some of the ways Global Action Plan helps young people 
take action...

Youth volunteering and community engagement days

     Climate Squad’s Pump It Up   
     campaign went down really well 
with the London Irish rugby fans – we had 
cars queuing up to have their tyres pumped 
by the young volunteers and get eco-driving 
tips!

Jackie Fast MD, Slingshot Sponsorship at 
London Irish rugby match

Volunteers talking to drivers 

at a Pump it Up event

Volunteer pumping up a tyre
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Be a part of awareness campaigns

Tube heroes 

Superhero volunteers hop on and off 

public transport to spread environmental 

messages and hand out eco-gadgets 

to London commuters, helping public 

transport become a cleaner, greener and 

more enjoyable experience for all. 

Go for Green

Thanks to Global Action Plan’s EcoDriving 

simulators (and EcoScalextrix!), young 

drivers can also discover effi cient driving 

tips and techniques to save fuel, money 

and carbon. 

We also train young people to deliver 

EcoDriving training to business 

employees showing fl eet drivers and 

commuters a thing or two.  

Superhero on our Energy Bike at a  

festival where volunteers were raising 

awareness of energy use to fellow music 

fans, including charging their phones!

EcoDriving Simulator

Ed Milliband having a go on the 

EcoDriving Simulator

Ways to get involved... 

Sponsor a strand of the Greenprint
Do you feel your organisation has a 
major part to play in achieving one 
particular area of The Greenprint to 
2020? Become a sponsor for one of 
the strands and join forces with our 
young people. 

To fi nd out more see page 24.

333

Travel
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Creating a sustainable future will require the active involvement of leading 
companies. Corporate support will be essential to achieve the scale of 
change needed. Global Action Plan is seeking either:

• A headline sponsor for the initiative, or
• Five ‘change’ partners covering different topics within The Greenprint to 2020. 
 
Benefi ts to companies include:

Thought leadership

• Climate Squad directly links young people with the creation of a more sustainable  
   future. The ideas they generate and implement will be innovative, positive and      `  
   essential to the future well-being of society and the economy.
• The project will maximise the use of social media to engage with young people and  
   to deliver activities. 
• Young people will be creating new ideas and visions for sectors that are likely to be  
   of specifi c interest to supporting companies.  

Enhancing environmental performance

• Climate Squad will create a community of informed and engaged young people  
   seeking to implement activities that will lead to a more sustainable future.      
   Supporting companies will be able to work with these young people to help       
   them enhance their environmental performance.

 Creating new market opportunities

• Achieving an 80% cut in carbon emissions by 2050 will require a fundamental shift      
   in the way that products and services are created and delivered. This change        
   will create opportunities and threats for companies. Climate Squad will work in  
   partnership with companies to better understand the changes that will take place  
   and enable them to react accordingly.
• Climate Squad will help to create a demand for new low carbon services that will  
   help build the long-term fi nancial sustainability of supporting companies.
• Climate Squad will consist of young thought leaders and those concerned about  
   creating a sustainable future. This group will help companies with their research,  
   marketing and product development as they identify and create future trends and  
   activities. 

Employee development and volunteering

• Climate Squad will provide extensive opportunities for employee development. This  
   will include participation in the continued development of the vision, support with the  
   creation of the journey/ delivery plan and mentoring support for young people.
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• Supporting companies could select some of their young people to participate in  
   Climate Squad which would act as an excellent training programme for graduates.
• The initiatives developed by Climate Squad will provide mass volunteering      
   opportunities for employees.
 

Recruitment of future talent

Research has demonstrated that future talent is increasingly interested in the CSR/ 
sustainability policies of potential employers. Climate Squad will:
• Provide tangible evidence that the company is engaged with young people on the  
   theme of sustainability.
• Run activities that will be of direct interest to young people.
• Build a dialogue and connections between young people and the company.
 

Enhancing wider stakeholder engagement

Climate Squad will engage with a wide cross-section of society and supporting 
companies will be able to benefi t through their association, specifi cally:
• Relationships with government and politicians will be enhanced as the overall vision  
   will be shared with key shakeholders.
• Climate Squad will provide extensive media opportunities which can benefi t      
   supporting companies.
• Climate Squad will communicate to young people using a tone, style and social  
   media which they have created.  This will enhance the credibility and reach of      
   supporting companies.

In addition, we want delivery partners to widen our reach and create even more 
opportunities for young people. 

What part will you play in delivering The Greenprint to 2020?

For further discussion around becoming a sponsor for Climate Squad, or to 
discuss any of the other ways you can get involved, please contact:

Donna McKitterick
Head of Strategy and Development
t: 07825 151039 
e: Donna.McKitterick@globalactionplan.org.uk
w: www.globalactionplan.org.uk

* All fi gures, unless otherwise stated, are from YouGov Plc.  Total sample size was 1053 UK 16-24 year olds. Fieldwork 
was undertaken between 13th - 17th January 2011.  The survey was carried out online. The fi gures have been weight-
ed and are representative of all UK adults aged 16-24. Copies of the research are available from Global Action Plan.
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www.facebook.com/globalactionplan http://twitter.com/globalactplan www.linkedin.com/company/global-action-plan

Follow us...


